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Pictures of a crisis. Destination marketing or izations' Instagram ication before and during a global health crisis.
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Abstract: The COVID-19 il media t a time individuals were unable o leave their homes due to the lockdown measures. A lack of research has been identified on how destination marketing
organizations use social media during global health crises. Addressing this gap, the present research uses a mixed-method approach to examine the use of Instagram by Milan and Paris' Destination Marketing
Organizations before and during COVID-19 and user engagement with it. Via a quantitative content analysis, Study 1 reveals differences b d and a change in promotion focus during the
pandemic. Both DMOs focus on posts portraying "Culture, History and Art", which signifies stability and eternity as opposed to uncertain times. Using a thematic analysis, Study 2 reveals that both organizations promoted
pro-social behavior also by employing influencers. Overall, research results document tourism organizations' pro-social use of social media during a global health crisis. [ABSTRACT FROM AUTHOR]

e View important information like authors, publisher,
publication, and more on the items record.

e In many cases, the location of the authors is helpful in figuring
out where the research took place.

e The abstract is the summary paragraph. Reading this will give
you a good indication on the item's topic.

o Pay attention to the keywords used in the resources you find
most helpful.

o Use the subject terms to locate additional materials on your
topic. Clicking on the subject term link will begin a new
search.

e Need additional sources? Explore a relevant item's
bibliography to find additional materials on your topic.

Finding the Full Text

‘ Click on the title of the item of interest.

‘ To find the full text, click PDF Full Text, the HTML Full Text, or the
Get Full-Text button on the left-side of the screen.

3 PDF Full Text S HTML Full Text Get Full-Text

e Download the PDF and save to your computer or bibliographic
management tool.
o Full-text not available? We will get it for you for free through

interlibrary loan. Click "Get Full-Text" to go to the interlibrary
loan request page.
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